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Challenges in Current Loyalty Management Operations
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Benefits

Stakeholders insights —
Merchants, program partners, ﬂ \ Z
customers /// \\\ Real time liability management
and easier reconciliation
Increase spend
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models ; implemented in different Optimization multiple loyalty programs

settings
Easy points collection, management and
redemption : better customer engagement
Product Features
Built on Stellar Ready APIs for Peer to peer secure Configuration enables
protocol which is integration with legacy transfer, swapping flexible earn & burn
highly scalable and backend systems and pool in rules
. — ( . e .
Intuitive user Decentralized and Build value network
Interfaces and fully collaborated loyalty with original brand
automated processes engine control

Tech Mahindra collaborates with Quantoz on blockchain as a service
Click here to know more —

Connected Warld.
Connected Experiences.




